COVID Dining Journey: a

Eating at Home and Away From Home

Nearly 2/3 of shoppers cooked at home more
during the pandemic, eating far more meals at

home all the time % OF MEALS EATEN AT HOME EVERY DAY
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Constant meal planning was a big challenge
BIGEST MEAL PLANNING CHALLENGES DURING PANDEMIC

Planning different meals every day
Grocery shopping, because it means
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Lacking a food or ingredient that | need to
2 make a desired mea
Having enough time to make meals and clean up
Having enough money to spend on food
“@ ; Having enough food for everyone
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Shoppers’ desire for healthy options led

to big shifts toward plant-based food
and organics

Plant-based food sales up 27%
to $7B in 2020

More than half of U.S. households
buy these products

Source: The Good Food Institute and Plant Based Foods Association
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Eating together as a family 20%

Cooking meals at home 19%
The amount of

food we purchase 11%

The number of meals
we prepare per day 14% 14%
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Between quarantines and restaurant shutdowns,
people ate out far less during the pandemic
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Shoppers d|d thelr best to support restaurants
when indoor dining was not an option
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Hit positive sales growth in 2020, greatly
aided by their drive-thru ops

Achieved one of the
strongest years in its
history, with 21% S growth

Source: Technomic.com
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America’s
Drive-In.
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food via food via store or family dining and more likely to purchase
drive-thru in curbside pickup casual operators takeout food from a
the past in the past added curbside restaurant than
3 months 3 months during the they were
pandemic pre-COVID

Source: National Restaurant Association
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Nearly 1/3 are not sure or think it will be a while
before they eat inside a restaurant
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WHEN WILL YOU DINE INSIDE A RESTAURANT?

Within next week

Within next month

1-3 months

4-6 months

Longer than 6 months
Never go to restaurants

Not sure

Diners will be looking for lower prices,
special deals, healthy options and more

RESTAURANT DESIRES
i

HEALTHY DESIRES
Lower Promotions/ Increased Healthier Physical % Wi i
prices Ltd offers fsa{ety options ____ m)énus 48 Al
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___________________ 43% Low sugar/sugar-free
) 47% Low calorie
47% Locally grown
40% Low sodium

39% Organic
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