Sustainability Impact on
Purchase Behavior a

Concern for the Environment is Making a
Big Impact on Consumer Product Purchasing

- More than half of shoppers are very concerned- '
~ about the future of the environment, and this
| sentlment often drlves what they purchase

important when buying
consumer péckag\ed goods
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AND HERE'S HOW THEIR
PURCHASE HABITS CHANGED
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Less Packaging

changed a lot Recyclying
Reusable Bags
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shoppers are more concerned 5 8 “---| LessPlastic
about sustainability now vs changed a little Buy Local

pre-COVID-19
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Have made it a priority to

products and packaging

More likely to seek
out food/bev that is
minimally processed

reduce, reuse, and recycle

Shoppers are making the effort
* “ to live eco-friendlier lifestyles

Paying more attention to
product packaging/
impact on the environment

Have made it a
priority to live a more
eco-conscious lifestyle

Older shoppers are more likely to recycle,
while younger shoppers are more likely to

modify their buying habits

SUSTAINABLE ACTIVITIES OVER THE PAST YEAR

Recycle as much trash as possible

Use reusable shopping bags

Make a conscious effort
to minimize food waste

Use energy saving devices in my home

Sell/donate items to re-sale,
thrift, or consignment shops

Avoid single-use plastics

Buy local to reduce environmental
concerns of long-distance shipping

Buy environmentally friendly HH
cleaning products

Buy organic food and/or beverages

Buy items from re-sale, thrift, or
consignment shops

Drive an electric or hybrid car [f:§
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Gen Z/Millennials

Boomers+
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Fresh produce tops the list of ‘green’ products
purchased, followed by cleaning products and eggs

% OF SHOPPERS
SUSTAINABLE PRODUCTS PURCHASED IN LAST YEAR WILLING TO

PAY MORE
Fresh Produce

Cleaning Products

Eggs

Dairy/Dairy Alternatives
Paper Towels, Toilet Paper
Meat/Poultry

Beauty/Personal Care

Plant-Based Meat
Alternatives

Seafood

Disposable Cups,
Plates, Utensils

Most people think
food retailers should
have a purpose that
extends beyond
making money

g O/ think they should also help
8 O O/O ———————— 6 0 /0 employees and communities

of shoppers think food retailers 0/ think they should strive for
should do more than make money |-------- O more/make the world
a better place

Source: prod-wp.pub.coke.com
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Only about 1-in-3  wemanesueminnu
Shoppers are noticing AND MANUFACTURERS?
sustainability efforts
by retailers and
manufacturers on

a regular basis

would like to see
companies putting the time
more investment
into sustainability

37%
Some of the time

«

Shoppers who buy green products today
largely intend to continue this habit |

O/ of those who buy green products will !
O most likely or will always buy them in /NN
the future, especially younger shoppers =~ /// X M
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Millenials/Z Gen X Boomers +
27% 17% 14*
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